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A Comparison of Human-Environmental Relationships
Through Studying Gibier in both Japan and Australia
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Q. Do you know about Gibier?
 Local people don’t know much about Gibier.
 Supermarkets sell Gibier with recipes.
 Restaurants serve Gibier meals.

People seem to understand and accept nature in Australia more than they do in Japan.

• Create Gibier-based
businesses and
revitalize our society.

• Eating Gibier deepens
understanding of the
ecosystem.

 learn
more
about
Gibier

 consume
more
Gibier

 Revitalize
greater
tourism by
making
Gibier meals

 lower the amount of damage
to agricultural products

 provide employment
opportunities
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2. Research in Australia
 Kangaroo meat

supply system
was established.

 National symbol
 Animals play an

important role in
tourism.

Q. Does eating Gibier lead to regional revitalization?
We want to make suggestions to revitalize
our local industry and business.

In Australia, a lot of damage
caused by wild animals
is also often reported

3. Comparative research
 Targeting young 

people with little 
interest in “Gibier”

 Serve Gibier meals as 
school lunches for 
elementary and 
junior high school 
students and in high 
school cafeterias
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Q. Do you have any hesitation to eating “Gibier”?
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Q. Do you have barriers to eating  “Gibier”?
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Tottori Australia

• No hesitation to eat
• Low interest
• The elderly have a negative

image of Gibier. It is not
“delicious” and comes from
“harmful beast.”

• Have resistance to eating it
from the point of animal
welfare

• Don’t hesitate to eat it because
they know the actual number
of the population and damage

Sell “Gibier” at supermarket

Ex)”Sunmart”     This supermarket is
based in Tottori city.

Cooking class
at supermarket

Permanent 
sales at 
9 stores

Permanent 
sales at 
2 stores

Limited sale 
for 2 weeks
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