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Introduction

About Shimanami

A sacred place for cycling, connects Ehime with Hiroshima.
“Art and nature harmonize in Japan’s inland sea”
“Setouchi is also looking to draw a fresh crop of cyclists” -52places to go in 2019(No.7) New York Times

The number of foreigners visiting Japan are increasing
rapidly. The largest problem is a language barrier.,

To make Japan more comfortable place also for
foreigners, | researched Shimanami Kaido inbound.

Purpose COnCIUSiOnS
Ehime prefecture is working hard to attract lots By integrating STEAM perspectives in regional inbound, | could examine the matter
: : : : from more various and realistic angles.
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Joined STEM summit

Definition of STEAM in regional inbound

Science: Find out patterns and trends of countries/regions with using examples.
Technology: Combine scientific technologies in existing system and find out the best way to attract foreign tourists.
Engineering: Check the sightseeing maps and guide signs are matching to tourists’ needs.

Art: Create design of maps, guide signs and other facilities which are easy to understand for foreign travelers.
Mathematics: Analyze the data and use it logically.

Methods
1) Sent out questionnaires to foreign tourists(N=12), local residents(N=55) 3) Joined the training up English volunteer guide program once a week.
and elementary school students(N=20). To see Shimanami inbound from Interviewed the problems of inbound in Ehime to MIC guides. Also, get
various perspectives. (Mathematics) (Fig.1) (Fig.2) opinions from foreigners whether maps are easy to understand or not.
2) Compared trends of foreign travelers visited Japan and Ehime by using Create devices (maps, apps, etc.) that meet tourists needs.
data. (Science/Mathematics) (Technology/Engineering/Art) (Fig.3)
Fig.1 Questionnaire( Foreign tourists) Fig.2 Questionnaire (Elementary school students) Fig.3 Volunteer guiding
Results and Discussions
1)-1Questionnaire for foreign tourists 1)-3Questionnaire for elementary school students
Do you use ghima”ami Kaido Do you know consulting systems in « All of them enjoyed the lesson and wanting to join it again.
tourist map: Shimanami Kaido? * Have high interest in speaking and communicating in English.
8%
2)Comparing trends of foreign tourists visited Japan and Ehime
50% 50% Total
shopping expenses
* We need to give chances to use these system. amusement expenses .
* Maps should be easy to take. | Japan Ehime
. . . i transportatlon expenses
 Maybe maps are unnecessary for cyclists in Shimanami.
food expenses
B America B America
. _ . accommodation fee B China B China
1)-2Questionnaire for local residents
0) 100000 200000 0 100000 200000
Do you recommend Shimanami Kaido Can you explain Shimanami Kaido (Yen) (Yen)
to sightseeing spot for foreign tourists? to foreign tourists? Foreign Travelers cost of traveling per person
W strongly B almost
f . .
5 aoree a little m hrobably ves * Travelers from America pay a lot for accommodation fee.
230, 6o neither agree ot sure . Overa.II, in Ja!oan, Chinese paid the most. In contrast, in Ehime,
nor disagree _ American pald the most.
B don't think so H highly no

3)Volunteer guiding

* Local people are really positive about the increase of foreign tourists. _ . _ _ _
* Itis hard to guide Shimanami area for elderly guides.

* Not confident to guide foreign tourists by themselves.
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